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New publication

Style research has along and venerable tradi-
tion, but its results are highly fragmented. Style
exists in language and literature, art and ar-
chitecture - but every discipline has its own
theories. New approaches in empirical aesthet-
ics and multimodality call for broader perspec-
tives. This book offers an overview of experi-
mental research on style, and proposes a com-
mon theoretical basis. How do we perceive
styles? How do styles change —and why? What
is multimodal style? Are style and personality
really connected? How is style related to aes-
thetic experiences? Which cognitive mecha-
nisms are relevant for the creation and percep-
tion of styles? Are there neural correlates for
style use? The book discusses these and fur-
ther questions, providing researchers with a
valuable source of new ideas.
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MARTIN SIEFKES teaches at the University of
Technology Chemnitz. His research focuses on
the theory and applications of multimodal lin-
guistics as well as museum studies in the con-
text of digital humanities. Emanuele Arielli
teaches aesthetics at the IUAV University in
Venice, Italy. His research interests include the
connection between aesthetics, communica-
tion and media theory, both from a philosoph-
ical and a psychological point of view.
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